
 
 

 
 
Newsletter April 2007 
 
 
Subject: Curas’ Services 
 
 
Dear business partners and associates, 
 
We all have things we like to do more than other things. There are also things 
we actually do better than other things. Finally, there are things which are 
most important to us; no matter who we are: Patient, an end-user, a hospital 
or nursing home, a (distribution) company or factory.  
 
Curas’ business model is founded on the strong principle that we focus our 
skills and resources exactly where our partners have told us that Curas can 
deliver most advantage to them, and thus helping you achieving greater 
results.  
 
By working together as a team, in the Curas partnership, we can together 
make a difference. This teamwork, when outlined, shows us a number of very 
important activities; - and who are responsible for each one of those 
important duties. Once the roles are understood, allocated and carried 
forward with determination; together we will be able to offer the Market our 
collective benefits; services and products. 
 

 
 

Nat’l customers 
Nat’l deliveries 
Nat’l knowledge 

Int’l relationships 
Int’l branding 
Int’l logistics 

Product quality 
Product cost 
Production volume 

Patient care 
Cost budgets 
Health priority 

Factory Distributor 



In the next two Newsletters; we will take the opportunity to explain in more 
detail the unique and required services that Curas offer our exclusive 
partners: We are committed to servicing our partners, distributors as well as 
manufacturers; with an ever-evolving range of elements, each one is 
validated and each one will bring value to our partners’ healthcare offer. 
 
Next month we will outline the value of Curas Services in relationship to our 
Manufacturing partners worldwide. We are looking forward sharing with you 
those services.  
 
NB: Curas always choose transparency as our preferred option. The monthly 
Newsletter shows everyone that we put our actions in line with our values.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 


